
• Editorial 

Redesigning the mobile world 
The growing number of initiatives 
related to mobile telephone 
applications is bringing dramatic, 
long-term changes to this market. 
Apple’s iPhone products have now 
transformed telephone users into 
mobile Internet users and the GSM 
into a mobile computer. Are 
alternatives to Apple’s closed model 
anywhere to be found? RIM, with its 
Blackberry devices, is aiming to 
provide an alternative, but what 
about all the other telephones? 
Technical inconsistencies, the 
diversity of OS and the variants 
developed by operators currently 
make it difficult to develop an open 
solution along the lines of the 
desktop PC. The big question in the 
months ahead is therefore whether 
mobile telephone manufacturers will 
be able to offer viable alternatives. 
By allowing users to choose their 
telephone model, their operator and 
the applications they wish to use, 
they will create the conditions 
needed for a real mobile commerce 
offering for mass markets. 
 
Xavier Barras  
Innovations and Technologies 
Director, GS1 France 

In less than a year, the iPhone has become the most widely used terminal 
for accessing the mobile Web. Up to now, its camera in macro mode couldn’t 
read 1D barcodes on all mass-market products, but a casing equipped with 
a special lens which sells for about $35 now makes this possible. Link to the 
site 

 

• CodeOnLine: An 
international 
initiative  
 
Following its launch on 16 
September, the CodeOnLine 
service was presented to GS1’s 42 
European organizations. 
CodeOnLine is indeed an 
international initiative since the 
standards and technical 
infrastructure used are already 
interoperable in 80 countries. The 
GS1 organizations around the world 
will now become part of this process 
in order to speed up adoption of 
Mobile Commerce. Several 
countries have already confirmed 
their intention to offer their members 
a local version of CodeOnLine. 
This effort reaffirms the need to 
reposition GS1 standards in the 
market. 
 

 

Screenshot of the English version of the 
CodeOnLine website 
 

Also have a look at the new video: 
“Mobile devices, a new showcase 
for wine”. 

 

 

The Metro Future Store in 
Germany offers a life-size tour of 
the store of the future. Applications 
based on new technologies take 
centre stage, especially the 
“Mobile shopping assistant” which 
allows customers to scan their 
own items using their telephone in 
order to reduce queuing time at 
the till, create a shopping list or get 
information. 

 
 

Here are a few articles and news 
stories on the subject: 
 

- A BBC article  
- An article by journalist Olivier 

Dauvers  
- An article on the mobile 

service shown in the news 
stories 

     (source: Engadget Mobile) 

 
 

 
 • iPhone now reads 1D codes! 
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 Mobile 

Commerce Committee

The Mobile Commerce Committee 
is a consultation and research 
platform for all those involved in the 
use of mobile telephones along the 
supply chain and in commerce. 
 

> To participate, contact Marc 
Benhaim 
(marc.benhaim@gs1fr.org) 

 

http://www.griffintechnology.com/products/clarifi
http://www.griffintechnology.com/products/clarifi
http://www.griffintechnology.com/products/clarifi
http://www.codeonline.fr/nosreferences.php
http://news.bbc.co.uk/2/hi/technology/7476672.stm
http://www.olivier-dauvers.a3w.fr/DetailElement.aspx?numStructure=37413&numElement=50947&numRubrique=42937
http://www.olivier-dauvers.a3w.fr/DetailElement.aspx?numStructure=37413&numElement=50947&numRubrique=42937
http://www.engadgetmobile.com/2008/07/03/german-future-store-lets-you-grocery-shop-with-your-cellphone/
http://www.engadgetmobile.com/2008/07/03/german-future-store-lets-you-grocery-shop-with-your-cellphone/
http://www.engadgetmobile.com/2008/07/03/german-future-store-lets-you-grocery-shop-with-your-cellphone/
mailto:marc.benhaim@gs1fr.org


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

• BlackBerry gets 

ready for an 

application 

download platform  
 

In order to reverse the current 
trend that favours its competitor, 
Apple, in the smart phone market, 
RIM is launching a mobile 
application download platform. 
 
 

 

 
The manufacturer promises to give 
80% of the revenues generated by 
the platform to application 
developers. 
 

Link to the article, source: L’usine 

Nouvelle 

Meeting in Cologne 
 

The Commerce and Industry companies belonging to the GS1 
Mobile Com international group met on 12, 13 and 14 November to 
work on a joint solution that will enable their products to interact 
with their customers’ mobile telephones. The goal is to publish 
recommendations regarding the GS1 standards to be used for 
packaging (barcode, the service’s logo, etc.) and for the technical 
infrastructure to be implemented (directory of the GS1 company, 
exchange protocol, etc.). 
 
This meeting, attended by some 50 participants including 
Carrefour, Kraft Food, Nestlé and Metro Group, was also an 
opportunity to visit the Metro Future Store and to experiment on 
site with the mobile applications offered to consumers. 
 

Find information about this event: link 
 

Contact: Cédric Houlette  
cedric.houlette@gs1fr.org, +33 (0)1 40 95 54 79 

This newsletter is written and 
produced by Cédric Houlette, 
Marc Benhaim and Xavier 
Barras. 
 

Please feel free to share it 
with your friends and 
colleagues. 
 

> To subscribe or 
unsubscribe: 

marc.benhaim@gs1fr.org 

Mark your 

calendar! 

 

 9 and 10 December 2008: 
RFID trade show 

Discover the various applications 
of RFID (radio-frequency 
identification) at the largest 
European trade show dedicated 
to this technology. 
Link to the trade show website 
 

• Monthly figures 
 

A study conducted by Benchmark Group 
outlines the services that consumers expect 
from brands on the Internet. This very 
informative study is a valuable tool for 
businesses wishing to improve relations with 
consumers and get in touch with their 
customers via the Internet and the mobile 
Internet.  
 
 
Link to the article, source: Le journal du net 

 

 

 A message from our partners 
The International Retail Industry Cluster 

(PICOM) 
 

PICOM, an international retail industry cluster located in Lille, is the only 
organization of its kind in France. It brings together economic players who envision 
commerce of the future by combining technological resources, research and the 
sector’s expectations.  
Its members work on such projects as LMU (Lille Métropole Ubiquitaire), where 
everyday services, mainly commercial services, will be accessible anywhere, any 
time, via a mobile telephone.  
 

 
 
Of the various other projects carried out in conjunction with LMU, one is particularly 
in line with GS1’s vision on the use of new technologies in commerce: the ICOM 
project (Infrastructure for COMmerce of the future). ICOM’s aim is to design a 
platform that will be used to collect, identify and filter information in the store in 
order to make it available to a large number of business applications.  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

One of its objectives is to “provide a vision of 
commerce of the future in which mobile 
devices will be at the centre of the customer 
relationship, in a continuous service offering,” 
says Didier Lieven, R&D Manager. This 
means, among other things, being able to 
manage a shopping assistant built into the 
customer’s telephone which can be used to 
read product barcodes in order to interact 
with them.  
 

Look for a recipe 

 

Look for a discount 

coupon 
 

Product information 

Get up-to-date  
 

information about the 

brand 
 

Take part in a contest 

 

Nutritional advice on a 

product 

 

Comparison of several 

brands 

 

http://www.usinenouvelle.com/article/smartphones-rim-prepare-une-plate-forme-de-telechargement-d-applications.150016?xtor
http://www.gs1.org/productssolutions/mobile/meetings/index_open.html
mailto:cedric.houlette@gs1fr.org
mailto:marc.benhaim@gs1fr.org
http://www.rfid-show.com/
http://www.journaldunet.com/ebusiness/marques-sites/analyse/grande-consommation-en-ligne-ou-en-sont-les-internautes/grande-consommation-ou-en-sont-les-internautes.shtml

